COURSE CODE

COURSE DESCRIPTION

AVC 5200 - Museums
and Galleries of
London

Considers the nature of museums and art galleries and their role and
function in our society and culture. Students study the workings of the art
market and a variety of other topics that impinge upon it, such as
conservation, restoration, the investment potential of art, and art world
crime. Students visit many of the great London galleries and museums with
their rich intercultural collections, as part of this course. A university-level
survey of the history of international art is strongly recommended as a
prerequisite.

FLM 4200 -
Introduction to Film
Studies

This course explores film as a medium across cultural and historical contexts.
It covers films in its varied form, from the first projections in the late 19th
century to online distribution today. Using examples of noteworthy films, it
takes an introductory examination of the most important film theories and
concepts, in the process examining how ideologies and meanings are
imbedded in this vibrant medium.

MKT 6103 - Fashion
Product Development

Fashion professionals are often generating ideas, defining looks and moods
a couple of seasons in advance. Product development and forecasting is an
essential part of the way that the fashion industry organises and promotes
itself. This course is designed to give students a systematic overview of
product development and the trend cycle in fashion, its operation in relation
to the industry’s specialist sectors, and to introduce the creative and
commercial functions of the fashion forecasting process within the fashion
industry. It considers marketplace dynamics which affect and create the
trends and impact on lifestyles and fashion products.




