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What are SDGs¢e — back to basics

Sustainability Development Goals are 17 aspirational goals set-up by the UN
Compactin 2015.

They aim fo procure a better world by tackling poverty, inequality, negative
environmental impact and building stronger institutions.

They are aimed to be achieved by 2030.

Businesses affect people, economy and environment and hence they can be
important agents for change.

Sustainable development In the business environment: to ensure the corporate
contfinuity without depleting the needed resources (economic, social,
environmental) for future generations.



The SDGs

» 17 goals, 169 targets and 232
unigue indicators:

» People
» Planet

» Prosperity R 10 it
» Peace /\/ =
Al e

» Partnership
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16 PEACE, JUSTICE 17 PARTNERSHIPS :
AND STRONG FORTHE GOALS &y
INSTITUTIONS

o SUSTAINABLE
! ?é./ELOPMENT

» Based on 10 principles




Whye — Unlock $12tr of market
opportunity

$2.3 trin agriculture: food waste, forest management, food
affordability

$3.71r in cities: affordable housing, energy efficient transport,
electric & hybrid vehicles

$4.3tr in energy and materials: circular model for vehicles and
electric/electronic appliances, expansion of renewable
options.

$1.8tr health and well-being: pooling to provide health
insurance to prevent health risks, remote patient monitoring,
telehealth

Source: Business and Sustainable Development Commission
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Detalled resources

Business E-Handbook on the
(\\‘\E _ 00 Sustainable
&0 Development Goals
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What they look like APPROACH

GHG Emissions Greenhouse Gas Emissions

SASB EM-MM-110a

EM Extractives & Minerals
Processing

EM-MM Metals & Mining

Greenhouse Gas Emissions

Greenhouse Gas Emissions

Greenhouse Gas Emissions

Emissions Reduction Services & Fuels Management

Greenhouse Gas Emissions

Air Emissions from Refrigeration

Fleet Fuel Management

Greenhouse Gas Emissions

Fleet Fuel Management

SASB EM-EP-110a

SASB EM-MD-110a

SASB EM-RM-110a

SASB EM-5V-110a

SASE FB-AG-110a

SASB FB-FR-110b

SASB FB-FR-110a

SASB FB-MP-110a

SASB FB-NB-110a

EM Extractives & Minerals
Processing

EM Extractives & Minerals
Processing

EM Extractives & Minerals
Processing

EM Extractives & Minerals
Processing

FB Food & Beverage

FB Food & Beverage

FB Food & Beverage

FB Food & Beverage

FB Food & Beverage

EM-EP Oil & Gas -
Exploration & Production

EM-MD Qil & Gas -
Midstream

EM-RM Qil & Gas -
Refining & Marketing

EM-SV Qil & Gas -
Services

FB-AG Agricultural
Products

FB-FR Food Retailers &
Distributors

FB-FR Food Retailers &
Distributors

FB-MP Meat, Poultry &
Dairy

FB-NB Non-Alcoholic
Beverages

Fleet Fuel Management

Greenhouse Gas Emissions & Energy Resource Planning

SASB HC-DI-110a

SASB IF-EU-110a

HC Health Care

IF Infrastructure

HC-DI Health Care
Distributors

IF-EU Electric Utilities &




Examples

Land use

Biodiversity
Energy management
Water management

Ingredient sourcing

Ny ..V VvV VY

Supply chain
management

\ 4

Product lifecycle

v

Waste management
» Marketing and labelling

L Al Ssth SR 4

v

GOOD HEALTH
AND WELL-BEING

4

Access and
affordability

Customer welfare
Labour
Product safety

Environment -
pollutants

Selling practices
and product
labelling

Critical incident risk
management



Steps for incorporating SDGs Into
business strategy




Understanding

r

Understanding the company’s impact on
the economy, society and the
environment including human rights

\_

r

Relating businesses’ impacts to the SDGs

.

r

Decide on the priority SDGs — iterative
process

\_




Jnderstanding the company’s
IMmpacts

» Selection as to the impacts that represent the most significant
impacts - materiality

» A double perspective - balance
» Assessing risks an people and the environment

» Positive contributions through the development of new products, services,
processes

» Consideratfion regarding own operations and the business relations
» |dentify gaps on the knowledge



Understanding — engagement with

stakeholders

e

Focus on both negative/positive
Impacts

\_

[

Direct and proxy stakeholders — trade
unions or workers representatives

\_

|

7

Cross-department working groups

\_

¥




Engagement with stakeholders —

an example

Stakeholder engagement

IFF is committed to engaging with our stakeholders to understand their expectations of us. We use their feedback to inform our strategies and to proactively respond with solutions that continue to create value for all.

Stakeholder Group Examples of How We Engage

Examples of Key Topics and Concerns Raised in 2021

Learn More

Communities « Volunteer and charitable activities that are organized, hosted and implemented locally

by sites around the world
« Initiatives through our Responsible Sourcing program to support the sustainable
development of communities where our ingredients are grown

Environmental responsibility; Health, wellness and educational opportunities;
income diversification; guidance on sustainable agriculture and ecosystem health.

Community & biodiversity
programs, page 59

» Industry events, expos, meetings, roundtables or presentations

+ Partnerships and joint projects, including accompanying communications (e.g., press
releases and social media)

+ Questionnaires, surveys or sustainability performance reviews on environmental and
social performance

» Regular communications, including emails, newsletters, videos, town halls, the intranet,
CEO blog and social media

+ Employee engagement campaigns, surveys, webinars e-learning courses and trainings

Product-related carbon footprinting / life cycle assessment; Environmental
sustainability and GHG emissions; Responsible sourcing, supply chain transparency,
ingredient traceability and human rights; Product responsibility and safety, quality &
labeling (e.g., GMOs).

Culture and values; career development and workplace benefits; diversity, equity &
inclusion; safety, health and wellbaing.

Customer engagement,
page 25

Equity & Wellbeing, page 62

+ Regulatory filings, di es and press rel

- Quarterly meetings and conference calls to maintain an open dialogue on our strategies,
performance, matters of corporate governance and exacutive compensation

Governmental and
non-governmental
organizations

- Participation in trade associations, industry groups and multilateral organizations that amplify
the business voice and represent industry interests

« Interaction and advocacy with governmental agencies and legislators to ensure clear
understanding of business needs, inform regulatory decisions and align on policy interpretation

Expanded ESG disclosures on value creation, performance metrics and long-
term strategy for topics such as the transition to a net zero economy and talent
management, including expanding diversity, equity & inclusion

Business ambitions for contributing to the UN SDGs; commitment to human rights;
product labeling and substance registrations; benefits and safety of our products, eg.,
shaping approval pathways for novel products made with new technologies such as
modern biotechnology

Transparency &
Accountability, page 81

Regulatory Affairs & Public
Affairs, page 86

External Initiatives,
Memberships & Associations,
page 95

Suppliers » Questionnaires, audits or disclosures via third-party platforms to assess supplier performance

« Participation in joint initiatives and global networks to support the sustainability performance
of industry supply chains

= Outreach, such as training/guidance, audits or questionnaires

« Collaborative partnerships and shared value programs: to strengthen local communities
and supply chains

Promoting regenerative ecosystems and achieving zere deforestation for strategic raw
material supply chains; tracking and reporting GHG emissions; managing supply chain
disruptions or restrictions

Responsible Sourcing, page 47

Source: IFF Do More Good Report 2022




Stakeholder engagement

Hilton

CONTENTS
INTRO

TRAVEL WITH
PURPOSE

Stakeholder
Engagement

ESG In Guest
Experiences

LightStay

Hilton Global
Foundation

GOAL TRACKER

ENVIRONMENTAL
IMPACT

SOCIAL IMPACT
GOVERNANCE

APPENDIX
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Responsible travel O e E R R

begins with stakeholder
engagement 4

Hilton engages with both internal and external

stakeholders to seek their expertise, set expectations_ R )
g

and align priorities for the development of ESG
programs. Through these relationships, We identify the
best opportunities to deploy ESG strategic initiatives
across the operations of our 7,000+ Hotels. - <=

INTERNAL STAKEHOLDERS:
SETTING THE DIRECTION

Internal stakeholders include our Hilton Leadership, Team Membeors, owners
and developers, who hold one another accountable for progress toward our
Travel with Purpose 2030 Goals.

% f - A -

-+ !

EXTERNAL STAKEHOLDERS:

TOGETHER ON THE JOURNEY

We work directly with our travel and tourism industry peers, NGOs and international
organizations, investors, guests and policymakers to develop mutual solutions and
action plans on critical ESG topics.

HILTON LEADERSHIP comprises
the CEO and Exocutive Comimittoo,
the board of directors, and the
Nominating & ESG Committee
Those groups rocelve at least
quartorly status updatoes and

share strategy directives

with regional business leaders
and Internal stakeholders, as
appropriato

OWNERS AND DEVELOPERS
collaborate and share feedback
on relovant Travel with Purpose
progr 1 holp pilot now
sustainability initiatives. whethor
during design and construction,
renovation, or in operations

TEAM MEMBERS advance our
community impact offorts by
volunteering in the communitios
we serve, particularly during our
annual Travel with Purpose Week By
utihzing LightStay, Toam Mombors
have anintegral role In tracking
and reviewing the progress toward
our shared goals To help drive
accountability. portions of Toam
Members' annual performance
objectives may be tied to
ESG-related goals

TRAVEL WITH PURPOSE
CHAMPIONS aro Intornal
champlons from our hotels and
corporate offices, who advise on
regional context and make a
spocial nmitmont to advancing
our shared goals In the many
destinations in which we operate

INVESTORS roceive transparent,
third-party assurod ESG datain
our Form 10-K_ Proxy Statement
Annual Report, and ESG

losures During Investor calls,

answor quostions about our
progress toward 2030 Goals and
explain our efforts to mitigate
chimate change and soclal risks.

SUPPLIERS help us to identfy
innovative, local and sustainable
sourcing options. foster a diverse
supply chain, and conduct due
diligence Lo assess human rights
and othor ESG factors

POLICYMAKERS. including
legislators, regulators and key
government officials, connect
with our Government Affairs team
to Inform docision making on
industry and ESG -related Issues

GUESTS. including over

150 milion Hilton Honors moembaors,
help to shape our ESG programs
by providing regular feedback
through surveys and focus groups.

LOCAL AND INTERNATIONAL
NONPROFIT PARTNERS

connect with Hilton and the
Hilton Global Foundation to advise
and collaborate on soctal and
emwironmental offorts around

the world

INDUSTRY PEERS holp us to
co-create travel and tourism
commitments related to human
gl :arbon, wator, food wasto,
and other critical toplcs.

Source:

CORPORATE CUSTOMERS
advance thoir own ESG goals
by collaborating with Hilton on
sustainability and social impact
Initlatives for their business
travel, moatings and evonts

COMMUNITY MEMBERS cngago
withlocal Hilton leaders and our
nonprofit partners to share the
Issues of groeatest iImportance to
thom, allowing us to align our
proegrams and Innovations with
their needs

Hilton ESG Report 2022
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Mapping Impacts — excnpo\e —

functional appro e
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Mapping Impacts — A value chain
approach — a se.cpprocch
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xample: Value Chain at a Hoftel

ompany

The integration
of ESG across
our business

At Hilton, every team works

hand In hand to “fill the earth with
the light and warmth of hospitality”

and make progress toward our
Travel with Purpose 2030 Goals.

FROMNT OF HOUSE
Offer Hilton Digital Koy to els

Traval with Purp:

LI
bl ||

IIIIII T
||||||||

GENERAL MANAGER
Irespil nhor and guost ong
with soc T als

Ensure hotel ES
and review monthly performanc

Maob Team Mamb:
communities where we |

racked in LightStay

HILTOMN 20 EPORT

HOUSEKEEPI
Recycl,

ENGINEERING

e o

HILTON SUPPLY MANAGEMENT

Source

Hilton ESG Report 2022



A materiality matrix

INTRODUCTION THE DO MORE GOOD PLAN 2022 PERFORMANCE APPENDIX INDICES

Do More Good Report
2022 ESG+ PROGRESS

13

Our ESG+ Strategy Materiality U.N. Sustainable Development Goals

Materiality matrix MATERIAL TOPICS

TIER 1: Toplcs to manage, set goals, & provide robust
discusslon In reporting

il
& % @ Responsible Sourcing
- el
E @ o Innovation & Sustainable Product Solutions
o | TIER 1:
= Topics to manage, set goals, @ Climata Change
& provide robust discussion

O Talent Acquisition, Engagement & Retention

in reportin
g ’ B Product Safety & Quality
e o o Stakeholder Engagement & Transparency
TIER 2 % ® Water
Topics tt; manage o Diversity, Equity & Inclusion
& sot goals

o Employee Health, Safety & Wellbeing

TIER 2: Toples to manage & set goals

@ Energy

D Business Ethics & Compliance

@ Corporate Governance
© Customer Experience

MATRIX KEY @ Waste

Relevance to external stakeholders

Environmental TIER 3: Toples to monitor & manage

@ Information Security
[ .
"' Social

(o D Human Rights

ﬂ Governance Q) Digitalization
—aa ) Community Engagement & Philanthropy

TIER 3:
Topics to monitor
& manage

B Product © Societal & Geopolitical Conditions

Relevance to company Highest

Source: IFF Do More Good Report 2022




Another Materiality Assessment

Results: Materlality Matrix

HIGHEST RATED
ASPECTS:

Divorsity, oquity @ 7 « Ethical business
and Inclusion practices and regulatory
compliance

« Employee and guest
health, safety and
Employee development @ 7 socurity
and wellbeing

. Human rights

et kel Source: Hilton ESG Report 2022

Responsible sourcing of .
goods and services

Energy @ 2
conservation

. 7/ Waste management
and circular economy

Engagement @
with supplicrs

-
=
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x
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2
-
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<
z
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E
x
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@ 7 Water stewardship

. 71 Disaster preparedness
and response

@ Healthy, safe and
sustalnable food

200+

Material ESG A identined as growing In
Issues considered tance over the next

IMPACT TO HILTON'S BUSINESS, CORPORATE GOALS AND STRATEGIES

HILTON 2020 MATERIALITY ASSESSMENT




Materiality Assessment

Results: Stakeholder Priority Map

ENVIRONMENTAL ASPECTS

Disaster preparedn

Biodiv

Source: Hilton ESG Report 2022

Hurmar rights

Engagement with suppliers

Imperative

e o 00

Healthy, safe & sustainable food
Extremety iImportant

GOVERNANCE ASPECTS WVery Important

Important

Identihed as growing in
Importance
3-5years

Policy engagement & advocacy

HILTON 2020 MATERIALITY ASSESSMENT




Prioritizing Impacts

HIGH LIKELIHOOD HIGH
SEVERITY

Severity __________________________________________________

LOW LIKELIHOOD LOW HIGH LIKELIHOOD LOW

SEVERITY SEVERITY

Likelihood



Prioritiz

‘We are advancing environmental action so that
destinations around the world are vibrant for our
guests, colleagues and communitias.

Climate Change and Water Conservation
res and increase the use of

Waste and
=M

od, animal proteins and more:

Thriving Destinations
+ Help pretect bodivarsity and

17 foheoms

We care for the wellbe r I gues
ind communities and are creating a
Iture of opportunity for all.

Diversity, Equity & Inclusion
« Foster enviranments where all ingdividuals are welcome
Colleague Development

= Support colleagues to learn and gi

Wallbsing

= Support mental and emoticnal wellbeing

Human Rights

quaLITY DECERT WIRR AR
EOUCATION ECOMOMIC ERONTH

DR PARTMRSHIPS
lﬂ INEQUALITIES FORRTHE GOALS

-~
(=)
h

CARING FOR
RESPONSIBLE BUSINESS

Fair and Ethical Business
+ Demanatrate integrity in our Qusing
Risk Managemaent

our business

1 IPEACE. JUSTRCE 'l PARTHERSHIPS

BHD STRONG FOR THE GOALS
NSTITUTIONS:

! o

Source: Hyatt World of Care Highlights 2022

NOILINAOHLNI

football clubs, introduces a
ility process info ifs business,
cular attention to local

s, the measurahility of results

fing.

Today it confribuies actively o the achievement of the
objectives indicated in the United Nations 2030 Agenda
for Sustainable Development.

Through its valu otball represents an important
vehicle popularisation and the
involvement of young generations, who can amplify
and reinforce es and contribute to guiding
an evolution in behaviour.

Juventus recogni
indust with the great
in the 2030 Agenda.
play an important role, by reinforc

SUSTAINABLE
DEVELOPMENT

Source: The Impact of Juventus 2022



From materiality to SDG priorities

THE DO MORE GOOD PLA FF'S ESG+ STRATEGY

APPLYING SCIENCE AND CREATIVITY FOR A BETTER WORLD

+ Sustalnable Sclutions Environmental: Soclal: Governance:
Climate & Planetary Health Equity & Wellbeing Transparency & Accountability

OUR PURPOSE

Ouwr pillars

- Accelerating environmentally and socially - Striving to lead on urgent climate action, ultimately - Empowering employees and unleashing their - Adhering to the highest ethical standards

CONSCIOUs Innovation aspiring to net positive emissions uniqueness, DO[QI'“]-‘!' and talent . l:-:mmi:ting to transparency

« Driving climate action through life cycle assessment - Reducing our operational footprint through water + Ensuring the health, safety and wellbeing

. - . N - Helding our leaders accountable
and circular design principles stewardship and zero waste to landfill of our workforce

+ Unlocking long-term value creation with our - Raising the bar on responsible sourcing + Strengthening local communities
customers through collaboration

Our priority matarial topics @ Innovation & Sustainable Product Solutions Climate Change @ Talent Acquisition, Engagement & Retention @ Product Safety & Quality
‘Water @ Diversity, Equity & Inclusion @ Stakeholder Engagement & Transparency
@ Responsible Sourcing ® Employee Health, Safety & Wellbeing
@ Responsible Sourcing
Energy @ Customer Experience @ Business Ethics & Compliance
Waste @ Corporate Governance
® Human Rights @ Information Security
@ Community Engagement & Philanthropy @ Digitalization

@ Societal & Geopolitical Conditions

Our 2030 goals -+ All new innovations to have a sustainability value - 50% reduction in absclute Scopes 1and 2 GHG - 40% people of color in management roles in - Increase transparency of annual disclosures in line
proposition that supports people and planet amissions below 2021 levels by 2030; the U.S. and 50% women in management roles, with stakeholder expectations

s 1and 2) by 2040; companywide

opes 1, 2 and 3) by 2050

+ Enable customers to save 50 times e COe = Launch ESG metrics tied to executive compensation

than generated at IFF's own manufacturing sites « Incident-free workplace and world-class safety
« Verify zero waste to landfill for all major performance

manufacturing facilities

» Expand oversight for ESG governance at the Board
+ Partmer with customers to achieve their ESG goals of Directors level
« Support animal welfare and launch a human rights
+ Promote regenerative ecosystems and achieve zero program for busines: | suppliers
deforastation for strata: aw material supply chains,
beginning with palm and soy

= 10 field initiatives to support farmers’ livelihoods

Source: IFF Do More Good Report 2022



Understanding trade-offs and
synergies

Source : Europa website — see resources



Decisions regarding SDGs

(S’rrong potential for positive
IMmpacts

$
1

(Po’ren’riol direct/indirect
positive iImpact

Responsibility To mitigate
potential negative impact




INntegrating

@ Setting measurable objectives and targets in line with the identified
relevant SDGs

¢ 1 Awareness on trade offs — negative impact on Human Rights not subject to
offset — they need to be comparable.

m Selection of indicators — both qualitative and quanfitative.

Geographical breakdown — different levels in different areas



Reporting SDGs

Using recognised international
frameworks — tfransparency and
comparability

Internal reporting to
Internal and external the Board — Embed

(Clelolgiigle into the strategy

Embedded into the reporting cycle



Reporting — Key guidelines

/ Concise \
Comparable .
Focusses on priorities
Peer comparable _,
Materiality
Sector relevance
Effective reporting
Current and Balanced .
Insights int tions, current Consistent
nsights into operations, cu U :
: impact oewd ootential Understanding insights delivered by
the reported entity over time
\ Targets and progress /




Reporting

» Refer to recognise frameworks
» Eg SDGI13 and TCFD
» Verifiability through assurance and certifications

» Regular quality checks
» Stakeholder relevant — user driven:

» Governments - public availability for their own reporting on sustainability
Investors — financially relevant information
Civil society — Support and crifical insight

>
>
» Consumers — Demand for sustainable products
» Employees — Corporate culture

>

Academic community — research support



ESG performance highlights

Climate change

2022 2030 Target

Ocean: ~50% reduction in
carbon intensity (EEOI) by
2030 (2020 baseline)

.
Human capital

W 2022 | 2025 Target
Employee Engagement Survey

score in the top quartile of
global norm by 2025

1(v) Business ethics
M 2022 | 2023 Target
100% employees (in scope)

trained in the Maersk Code
of Conduct by 2023

Ocean: Min. 25% of cargo
transported with green
fuels by 2030

Diversity, equity and inclusion

M 2022 2025 Target >40%

=40% women in
management and leadership
by 2025

==/ Sustainable procurement

W 2022 | 2024 Target 100%

100% of suppliers (in scope)
committed to the Supplier
Code of Conduct by 2024

= |
\L] Safety and security
W 2022 | 2023 Target

100% of Learning Teams

completed following a High
Potential Incident by 2023

=30% diverse nationality
(non-0ECD) of executives
by 2025

~/) Data ethics
W 2022 2023 Target
100% of employees (in

scope) trained on data
ethics by 2023

Reporfing
on

orogress

Sep full ESG performance data overview on pp. S8-65

Source: Maersk sustainability report




Goal performance and progres

COMTENTS
INTRO
TRAVEL WITH
PURPOSE

GOAL TRACKER

Environmental

ENVIROMMENTAL
IMPACT

SOCIAL IMPACT
GOVERNANCE

APPENDOC

2030 Goal Updates

In this table, we map our Travel with Purpose 2030 Goals to the corresponding UN Sustainable De

Gaoals [SDGs) and report our progress to date.

PAVING THE WAY TO NET ZERO

Hied
Trom man

lnndhill by recycling all used
avail

Prngressin Daks

Cormmitted to now, mone smbitio ence-based tang « whichwere validated by the g initinthee IS BT}
A1 resfuc tion in carbon emis Imnaged he
445, roduc bhaon.ami onsity [all haot,
10:0% of hotels mapged in LightStay agarst climats
s e o i z i by Hil
Warking in on with Schnoic o eloped a robue
Establehed LED bulbs a abal brand standard for new builds and
L i ey oy funds with Fifth Walla W i

Expanded roll out of Aguicore, cur ukiing analytic program, to 35 managed Hilton prope
r" cnergy officio

yimanaged hotels)

wiensity (ol |

rods and minature wiletry bottles
hesteds partnered with
Completed a pilot with GOODR, afood ws ol o t o bocal nonprofes

cut costs and talor

Source: IFF Do More Good Report 2022




Certification examples - ISOs

Source: Hilton Annual Report 2022

Certification to ISO

CERTIFICATE CERTIFICATE

Source: ISO website

1S0 9001:2015

DECENT WORK AND
ECONOMIC GROWTH

o

1317 1156

e

10 REDUCED STAINABLE CITIE: 1 LIFE 1 PEACE. JUSTICE 1 PARTHERSHIPS

INEQUALITIES E BELDW WATER AND STROWG FOR THE GOALS:
o INSTTUTORS
S| alE ’ | @ .
Shl PN ;




Certifications for SMEs once SDGs
are assessed

Developed by

SDG © @,
@/‘ZM

ACTE:N Lab \* u_|l._, ; &l _
Q‘

Jl“‘qﬁ‘#1d|- s

MANAGER

Source: B-Corp Website



Strategy - pillars

Risk Management and
internal policies

Business opportunifies
through innovation —
revision business model

Strengthen
stakeholders’
engagement

Regulatory and policy
requirements




Practical steps through
incorporating SDGs on strategy

» Mission and vision
» Values — Internal committee — external independent party
» Legal commitment on by-laws



Through SDGs info commitment

Source: IFF Investor Relations website -

if‘ ABOUT SCIENCE & Careers Media Investors

US PORTFOLIO CREATIVITY RESPONSIBILITIES

OUR PURPOSE

ABOUT

One Sha red Goa | Ou r We are committed to doing better for our

people, customers, and communities. Our

WO rld, fOr the Better purpose and our vision apply across everything

we do and everywhere we work.




Mission, Vision, Values

One shared goal: Our world, for the better

OUR PURPOSE OUR VISION

APPLYING SCIENCE AND CREATIVITY BE THE PARTNER FOR ESSENTIAL SOLUTIONS

FOR A BETTER WORLD = We play a vital role in the global food, beverage, beauty, househald
= We push past traditional boundaries and personal care and pharmaceutical supply chains

+ We are a force for a better and more sustainable future We co-create sensorial experiences that delight and go beyend the

R A o . expectations of consumers everywhere
- We imagine new possibilities to expand our customers’ opportunities P yw

We combine unmatched innovation, agility and leading-edge insight
to meet customer needs

OUR VALUES

Empowerment Expertise Integrity

We make informed decisions, We collaborate, applying our We are inclusive, treat each other
take action and have the courage collective skills and diverse with respect and work in a fair,
to hold ourselves accountable backgrounds to solve problems and honest and ethical way

for the outcomes achieve higher levels of performance

Innovation Responsibility

We harness our creativity to deliver We protect the health and safety
essential solutions for our partners of our people and preserve the
and the communities we serve communities where we work

| footprint
lable in our 2022 Annual Report and LS. Securities and Exchang mmission Fomm 10-K
(collectively, "2022 Annual Repart™).

Source: IFF Do More Good Report 2022




Our Purpose

We care for people so they can be their best. -

Our Vision VO ‘ U eS

A world of understanding and care.

Our Mission inTegrOTing

To deliver distinctive experiences for our guests. S D G S

Our Values

Empathy, experimentation, inclusion, integrity, respect, and wellbeing are our
shared core values.

Source: Hyatt Annual Report 2022




Some challenges

EE&| SDG —picking - selecting the easiest

@ SDG — washing — focus on positives rather than
' challenges




Useful resources

» Clmate change and water conservation | hyatt world of care. Available af:
https://about.hyatt.com/en/world-of-care/caring-for-the-planet/climate-change-and-water-
conservation.html (Accessed: 15 November 2023).

» 2022 Sustainability Report - Maersk. Available Gl
https://www.maersk.com/~/media_sc?/maersk/corporate/sustainability/files/resources/2022/maersk-
sustainability-yearly-report_2022.pdf (Accessed: 15 November 2023).

» Befter Business, Better World - Sustainable Development Knowledge Platform. Available aft:
https://sustainabledevelopment.un.org/content/documents/2399BetterBusinessBetterWorld.pdf
(Accessed: 14 November 2023).

» Blueprint for Business Leadership on the sdgs (ho date) SDG Blueprint | Blueprint for Business Leadership on
the SDGs. Available at: https://blueprint.unglobalcompact.org/ (Accessed: 14 November 2023).

» Home - E-handbook on SDG indicators - UN statistics wiki (no date) United Nations. Available at:
https://unstats.un.org/wiki/display/SDGeHandbook/Home (Accessed: 14 November 2023).

» Integrating the sustainable development goals into corporate reporting: A practical guide: UN global
compact (no date) Infegrating the Sustainable Development Goals into Corporate Reporting: A Practical
Guide | UN Global Compact. Available at: https://unglobalcompact.org/library/5628 (Accessed: 14
November 2023).



Useful resources

» Juventus.com (no date) Statements and reports - Juventus Football Club S.p.A., Juventus.com.
Available at: https://www juventus.com/en/club/investor-relations/statements/reports (Accessed:
15 November 2023).

» SDG Action manager tool (no date)] SDG Action Manager Tool. Available at:
https://www.bcorporation.net/en-us/programs-and-tools/sdg-action-manager/ (Accessed: 15
November 2023).

» SDG interlinkages visualization tool - goal level (no date)] KnowSDGs. Available at:
https://knowsdgs.jrc.ec.europa.eu/interlinkages/goals (Accessed: 15 November 2023).

» SDG Sector Roadmaps Guidelines (ho date) World Business Council for Sustainable Development
(WBCSD). Available at: https://www.wbcsd.org/Programs/People-and-Society/Sustainable-
Development-Goals/SDG-Sector-Roadmaps/Resources/SDG-Sector-Roadmaps-Guidelines
(Accessed: 14 November 2023).

» Strategy & reporting (no date) IFF. Available at: hiftps://www.iff.com/responsibilities/strategy-
reporting (Accessed: 15 November 2023).

» Travel with purpose: Environmental, social and governance at Hilfon (2023) Travel With Purpose |
Hilton ESG. Available at: https://esg.hilfon.com/ (Accessed: 15 November 2023).
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