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“The partnership with Condé Nast College OF 
FASHION & DESIGN means we can enjoy industry 
talks and vocational workshops aimed at helping 
us find jobs for the future. The MA in Luxury 
Brand Management is the perfect balance of 
business, creativity and applicable real-world 
interaction. I’m so happy I chose Richmond!”
Lara Cauwels 
Luxury Brand Management student
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Welcome
to the Luxury Brand Management programme at Richmond 
Business School, part of Richmond, The American International 
University in London.

Richmond Business School is based in 
Kensington, central London, with easy 
access to all international travel routes. 
This highly desirable location is the home 
of our contemporary facility on Kensington 
High Street.

The Luxury Brand Management programme, 
run in affiliation with Condé Nast College of 
Fashion & Design, is a general management 
programme you can complete over 12 
months full-time or 24 months part-time.

It offers you the opportunity to develop your 
management, marketing and entrepreneurial 
skills, creating an excellent foundation for an 
exciting future in luxury goods, services and 
fashion brand management.

Not only that, but you will qualify with 
two degrees – one from the UK and one 
from the US – which will open up even 
more opportunities.

Both our student population and our faculty 
are richly diverse, which makes Richmond 
feel like a truly international institution. 
We offer a highly specialist postgraduate 
education across our portfolio of Masters 
programmes. And many University alumni 
have found roles in global companies like 
KPMG, Dell, Johnson & Johnson and 
Harrods. 

Richmond is a great place to prepare for a 
top-flight career in the luxury brand sector – 
and London is an amazing location. 

We’re here to help you enjoy these exciting 
first steps in your professional life. 

Dr Greg Gannon  
Programme Director 
Luxury Brand Management
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“The Luxury Brand Management programme 
is the best thing I could have done to better 
my future – the partnership with Condé Nast 
College of Fashion & Design really opens up 
doors. We are taught valuable lessons and can 
take the knowledge with us into the luxury 
industry or on to other career paths!”
Abbie Beals 
Luxury Brand Management student
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the unique 
relationship

For more than 100 years, Condé Nast has 
been synonymous with engaging, visually 
arresting and innovative publishing with a 
focus on luxury. Its titles all work closely 
with luxury advertisers and its contract 
publishing division creates content for 
some of the world’s leading luxury brands, 
including Ferrari, Swarovski, Mercedes-
Benz and Boodles.

Opening doors
You will gain industry insight and 
unparalleled industry connectivity. The 
college is a division of Condé Nast 
International (CNI), which publishes over 
30 iconic print and digital brands including 
Vogue, GQ, Vanity Fair and Glamour. 
Operating in 30 markets, CNI reaches over 
240 million people worldwide.

You can take part in workshops at the 
college each week led by key industry 
experts and subject related, experienced 
teaching staff. You will have access to 
inspirational weekly guest lectures from 
high-profile industry professionals such 
as senior Condé Nast publication team 
members, and executives from luxury brands 
such as Louis Vuitton, Stella McCartney, 
Rodial, and The Future Laboratory.

Studying at the Condé Nast College is an 
exciting, engaging and uniquely enriching 
experience. With access to some of the 
most outstanding creative minds in the 
luxury and media industries, you will 
find your visits extremely rewarding, and 
gain the opportunity to form productive 
professional and personal networks. 

“Richmond students receive a 
warm welcome at the College, 
we endeavour to use our wide 
network of contacts in the 
luxury industry to enhance 
their learning and knowledge 
of the sector. Some of the 
annual highlights are visits to 
the Bvlgari Hotel, Vogue House, 
the V&A Couture Fashion 
Archive and London Fashion 
Week. Students also benefit 
from access to our unrivalled 
industry speaker series and 
specialist careers support.”

Lisa Mann 
Director: Postgraduate, Professional and 
Online Programmes, Condé Nast College of 
Fashion & Design

Our affiliation with Condé Nast College of Fashion & Design 
provides an invaluable perspective on the luxury sector for 
those studying our MA in Luxury Brand Management. 

Enviable access
You will study at Richmond Business 
School the majority of the time. However, 
our collaboration with Condé Nast College 
means you can: 

 ■ Attend industry talks

 ■  Work with the Condé Nast College 
academic team, all of whom have 
extensive and up-to-date fashion  
industry experience

 ■ Work on industry-relevant projects 

 ■  Use Condé Nast College facilities, library 
and study spaces

 ■  Visit Vogue House or Condé Nast 
International HQ

 ■  Benefit from Condé Nast College 
careers support

 ■  Access the Condé Nast College alumni 
network, with regular updates on fashion 
industry job opportunities

 ■  Opportunity to join the Condé Nast 
College of Fashion & Design annual trip 
to New York
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“Whichever luxury 
brand you want to work 
with, our MA in Luxury 
Brand Management will 
make the journey easier.”
Dr Greg Gannon 
Programme Director
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KEY BENEFITS

 ■  Attend inspirational guest lectures  
at Condé Nast College of Fashion 
& Design

 ■  Acquire practical and applicable 
business skills

 ■  Join a community that includes 
successful alumni like Gaia Trussardi

 ■  Find internships with large luxury 
brands with our support

 ■  Contribute to the student-run 
Richmond Fashion Society’s 
magazine, videos and shows
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Why Luxury Brand 
Management?

As well as being one of the world’s most exciting and 
cosmopolitan cities, London offers our students invaluable 
access to the heart of the luxury sector. 

Among the many opportunities for learning 
about luxury branding outside the classroom, 
you will have the chance to visit – and intern 
at – some of London’s many luxury brand 
headquarters and fashion houses. 

Our connections with industry insiders play 
a prominent role in this access.

Condé Nast
Our affiliation with Soho-based Condé Nast 
College provides an invaluable perspective 
on the luxury sector. Condé Nast’s 
publications have been synonymous with 
luxury for over 100 years. 

You can attend workshops at the college 
each week led by high-profile industry 
experts and teaching staff. And you 
will have access to inspirational guest 
lectures from notable alumni and industry 
professionals; previous speakers have 
included Stella McCartney, Victoria 
Beckham, Tory Burch and Tommy Hilfiger. 
You’ll gain vital career experience along  
the way.

Through Condé Nast College, you will also 
have access to the Vogue archive, a tour 
of Vogue House, the potential opportunity 
for trips to New York and  Paris, tickets 
to London Fashion Week and guest 
membership at  L’Escargot, a private 
members club in Soho.

Practical learning
The MA programme focuses on practical 
training that enhances your entrepreneurial 
talent and business acumen, while 
developing your ability to think critically 
and strategically. You’ll write industry 
reports and business plans, have access 
to additional learning and networking 
opportunities, all supported by an 
international faculty that provides nine 
contact hours of teaching a week.

You’ll learn about current trends, marketing 
strategy and management case studies, all 
discussed in friendly, small collaborative 
classes. Together, you’ll cover subjects 
including luxury product design and 
branding, identifying future trends and 
audience segmentation.

Location
Finally, our Kensington facility is in one of 
London’s most beautiful neighbourhoods – 
and one of London’s top luxury shopping 
and dining destinations. It’s a wonderful 
location to prepare for your career as a 
business owner or senior manager in the 
luxury sector.

“The lecturers are extremely 
knowledgeable, along with 
being motivating and inspiring. 
This programme is not just 
academic in nature – it offers 
hands-on experience of working 
in the luxury industry. I found 
an internship with a great 
agency, Eco-Age that helps 
companies with their marketing 
and sustainable strategies. And 
the partnership with Condé Nast 
College of Fashion & Design 
opens up doors – you get 
opportunities to connect with 
industry leaders.”
Shubhangi Kothari 
Luxury Brand Management student
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the PROGRAMME 
up close

The Luxury Brand Management curriculum consists of 36 credits,  
20 of which are core modules and a further FOUR from a chosen 
elective. The final 12 credits come from either an Extended 
Professional Project of 15,000 words, or through an internship  
and Professional Project of 10,000 words.

Autumn Semester  (12 credits)

Contemporary Perspectives  
in Luxury Business (4 credits)

Strategic Brand Management (4 credits)

Consumer Culture Theory and Insight  
(4 credits) 

Spring Semester  (12 credits) 

Advertising, Public Relations, and 
Sponsorship (4 credits)

Emerging and Future Industry Trends  
(4 credits)

Plus one of the following*:

Luxury Product and Service Design  
(4 credits)

Marketing Ethics (4 credits)

Entrepreneurship and Innovation 
Management (4 credits)

Marketing in a Digital World (4 credits)

Marketing Ethics and Sustainable 
Business (4 credits)

Celebrities, Marketing and the Media  
(4 credits)

Fashion and Luxury Brands and the Media 
(4 credits)

Summer Semester (12 credits) 

Internship (4 credits)

Strategy Report (8 credits)

OR

Extended Strategy Report  
(12 credits)

* Electives may vary from year to year and are subject 
to interest and availability.
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Postgraduate internships
Richmond’s specialist postgraduate 
programmes aim to prepare you for a career 
in a field relevant to your qualification. 
In line with this, as a Luxury Brand 
Management student you have the option 
to work in a range of leading companies in 
the luxury sector as part of our Internship 
Programme, helped by our industry 
connections and those of our partner, 
Condé Nast College of Fashion & Design.

An internship counts for four of the 12 
credits needed in your final term, with your 
Strategy Report supplying the remaining 
eight. If you don’t do an internship, you 
will need to complete an Extended Strategy 
Report to earn all 12 credits. 

All our work placements are supervised  
and career-related. A placement gives you  
the chance to apply your theoretical 
learning to real workplace situations, 
helping you gain confidence in your skills 
and employability. You will also develop 
contacts that may prove invaluable in 
creating future career opportunities. 

Career support
We offer career support and advice through 
our Careers & Internships Office. They will 
assist and guide you in your study choices 
to make sure you stand out from the crowd 
when you graduate. Through an internship 
you will gain business acumen, beneficial 
work experience and transferable skills that 
will give you a competitive advantage in a 
fast-paced working environment.

real-world 
learning Description

MA Luxury Brand 
Management general 

management programme

Format
Full-time or  

part-time (day)

Language
English

Start date
September or January

Duration
12 months (full-time) or  

24 months (part-time)

Other features
Exclusive partnership 

with Condé Nast

Internships

UK and US qualification

Target group
Bachelor graduates in any 

field of study

At a glance
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“Whichever luxury brand 
you want to work with, 
our MA will furnish you 
with the right skills.”
HAMAD KHAN 
ASSOCIATE PROFESSOR
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Academic gold 
standard

Richmond Business School is distinguished by having great 
students and faculty. The faculty is continually striving to achieve 
intellectual excellence, to both inform and motivate students. Our 
faculty who teach the Luxury Brand Management include:

Nastaran Norouzi  
Richards-Carpenter
Adjunct Professor
Nastaran has more than 10 years of 
management practice with local and 
international experience, specifically in the 
creative, textile, computer and telecom 
industries. She holds an Executive  
MBA degree gained from International 
Business School, University Technology of 
Malaysia (UTM), with a concentration in 
Strategic Management. 

Hamad Khan
ASSOCIATE PROFESSOR
Before going into Higher Education, 
Hamad was in marketing communications 
for 14 years, working at JWT, Lowe, 
McCann Ericsson and at Mashreq Bank 
in Dubai. Hamad joined Richmond in 
September 2013 and has taught courses 
in Advertising, Sales and Entrepreneurship 
at undergraduate and MBA level. He also 
leads the Matrix initiative – an ‘incubator’ 
service giving students support in 
establishing a start-up business.

Dr Greg Gannon
Programme Director
Greg studied in the UK and United States 
before beginning a career in international 
training and recruitment. Greg developed 
extensive management and leadership 
experience through positions in the UK, 
Ireland, Turkey, Hong Kong and Japan 
and on numerous short assignments with 
clients internationally. Greg’s teaching areas 
include: Organisational Behaviour and 
HRM; International Management; Strategic 
Management; Applied Business Research.

Dr Elizabeth Kutesko
Elizabeth is an expert in the history 
of fashion and fashion photography. 
Her interdisciplinary research interests 
include dress and fashion, photography, 
film, literature, print and digital media, 
anthropology, design history, visual culture, 
the senses, globalisation, postcolonial 
studies and Brazilian studies. 

Fiona Ffoulkes
Fiona has worked in fashion and costume 
design for the past 30 years, including 
15 years as a stylist for BBC and ITV. The 
author of How to Read Fashion, she has 
contributed to several publications and is 
continuing research into the history of the 
French luxury clothing industry.

Professor Sabine Spangenberg
Head of Richmond Business School
Educated in Germany, at the University 
Duisburg-Essen, and the UK, at Lancaster 
University, she teaches undergraduate and 
postgraduate modules including Public 
Economics, International Economics and 
Development Economics.

16
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Rebecca Robins 
Rebecca is Chief Learning and Culture 
Officer for Interbrand. She also heads 
up the Interbrand Academy and is 
Global Luxury Sector lead. Rebecca has 
extensive experience in branding, having 
worked out of both the US and Europe. 
She is co-author of the book Meta-luxury: 
Brands and the Culture of Excellence, 
a prolific writer and conference speaker, 
having recently spoken at the New York 
Times Luxury Summit.

Recent past speakers have included those below

Speakers: LUXURY BRANDS, 
from those in the know

Lise Arlot 
Lise is one of the co-founders and 
marketing director of the art and investment 
start-up Feral Horses, recognised by the 
Financial Times, Google and leading 
European policymakers as one of 100 
digital pioneers in Europe.

DANIEL MORRIS 
Daniel is a director with a 25-year track 
record of achievement within branded 
wholesale, eCommerce and retail fashion 
businesses. He has worked with large 
public companies, small private businesses 
and venture capital-backed buy-outs.

Gaia trussardi
Gaia is a freelance creative entrepreneur and the former creative director of the Milan-
based Trussardi Group. She supervised all creative aspects of the brand, from the 
conception and development of the collections to advertising campaigns, and worked 
in all areas of the company’s production process.

Gaia earned her degree in Sociology and Anthropology from Richmond and was 
awarded an Honorary Doctorate in 2017. She is a keen observer of lifestyles and 
trends in various cultural areas such as fashion, society, communications, and music.

Atousa Jam 
Atousa has worked exclusively for luxury 
brands, including Purdey, Aquascutum, 
Tiffany & Co, Ede and Ravenscroft. 

Captain Simon Love 
Simon is Master of two Cunard luxury 
cruise ships, Queen Victoria and Queen 
Elizabeth. He is responsible for the safety 
of guests and crew, and is leader of the 
ships’ senior management team.
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Are you Luxury 
Brand Management 
material?

REQUIREMENTS
 ■  Richmond application form that you 

can complete online

 ■  Undergraduate degree in any subject 
and transcript with a 2:2 Hons or 
international equivalent

 ■ Letter of recommendation (optional)

 ■  Curriculum vitae or résumé of one or 
two pages

 ■ A personal statement (minimum 
 500 words)

You must have an acceptable level of 
English proficiency.

If you’re not from a majority English-
speaking country, you need an IELTS with 
a minimum of 6.0 in each of the four 
components. Other English language tests 
are accepted by the University - please see 
our website for more details.

We don’t require a GMAT standardised 
test, but you may submit it as this could 
strengthen your application.

The admissions process
Application deadlines: we accept Luxury 
Brand Management applications on a 
‘rolling basis’ – i.e. you may apply at any 
time. However, we strongly encourage you 
to apply as early as possible since places 
are limited.

Candidates outside the UK require a visa 
so, again, we encourage you to apply early 
to take into account visa procedures.

Applicants enter this programme in 
September and January.

APPLICATION process:

STEP 1

Visit the programme page on our website 
and make an online application.

STEP 2

Include:

1. Official transcript and degree

2. TOEFL or IELTS score

3. Personal statement

4. CV

STEP 3

We’ll make a final decision within 10 working 
days of receiving your completed application 
and completion of an academic interview.

We require the following for your application to the Luxury 
Brand Management programme.

If you have any questions 
about the admissions process, 
please contact us: 
E: enquiries@richmond.ac.uk 

T: +44 (0) 208 332 8330 

You can find more information at  
richmond.ac.uk
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The financials

New Scholarships
Our new range of Scholarships may be 
combined with other sources of personal 
funding. See our website for more details.

UK students
Student Finance England (SFE) Postgraduate 
Master’s Loans are available for postgraduate 
degree award programmes at Richmond.

Applications for SFE postgraduate loans are 
available online at the SFE website (https://
www.gov.uk/masters-loan), or you can 
download and print the application form to 
apply by post.

International students
International students must pay 40% of 
their tuition fee as a deposit before we send 
you your Confirmation of Acceptance for 
Studies (CAS) number, and then remainder 
paid prior to start of programme.

US financial aid
Students may qualify for federal loans to 
fund graduate studies at Richmond. To apply, 
students must complete the Free Application 
for Federal Student Aid (FAFSA). Students 
should complete this form online and enter 
Richmond’s school code of G10594.

A private loan option for American students 
studying abroad is available through the 
Sallie Mae organisation. Please note that 
Richmond does not have a preferred lenders 
list and we are not currently aware of other 
US private loan providers. You should 
consider terms and conditions carefully in 
comparison with federal direct loans.

Please note that loan applicants are subject 
to a credit check.

Employer support 
Some Luxury Brand Management students 
receive full or partial support for their 
tuition from their employer organisations. 
Ask your HR director or direct supervisor 
about this possibility.

The tuition fees given below are the rates  
for 2021/22 and may change in 
accordance with Richmond policies.

You are responsible for your own 
accommodation, books/materials, travel 
expenses, and any English preparation 
course. Living expenses may vary depending 
on individual needs and lifestyles.

The registration payment is due when you 
have been accepted to reserve a place in 
the Luxury Brand Management programme.
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Full-time and part-time tuition fees  
Total cost in GBP (£)

£21,000 
UK/EU/US/ 

INTERNATIONAL



Richmond, Your 
International and 
Specialist Degree

Founded in 1972, Richmond, The American International University 
in London, is the only university in the UK with dual US and UK 
accreditation. This means a unique qualification advantage for 
our students: you can graduate with two degrees – one from the 
UK and one from the US.

Our undergraduate degrees explore a wide 
range of subjects and programmes allowing 
a broad-based, liberal arts education, while 
the postgraduate programmes include the 
option to take specific electives. 

We offer more academic mentorship 
and teaching time than in any other UK 
university, a strong focus on promoting 
international opportunities through a 
broad range of credit-based and integrated 
internships, and study abroad programmes  
internationally.

Our teaching approach at Richmond offers 
the quality and excellence of a private 
institution, while combining the best of the 
American liberal arts system with the UK’s 
higher education standards. We believe this 
gives you a competitive edge that will open 
up more opportunities to find employment 
in both the UK and the US.

20
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1,500 
Students from 

60 countries

UK & US validated
UK and US undergraduate 

and master’s degrees

Scholarships
available 

Study in London
The World’s Top  

Student City

Integrated internships
(UK and overseas)
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London, The World’s 
Top Student City

Experience student life in the heart of London

Located in Kensington High Street, one 
of London’s top destinations for luxury 
brands, our Richmond Business School 
facility provides a quality learning 
experience for students.

This is your opportunity to experience the 
vibrancy and glamour of The Royal Borough 
of Kensington and Chelsea, home to the best 
museums in the capital and within walking 
distance of Harrods, Kensington Palace, 
fashion boutiques and bustling markets.

Where to find us
How to reach Kensington
Tube:   High Street Kensington station 

– Circle and District Lines 

Trains:  Kensington (Olympia) station 
– London Overground

RICHMOND CAMPUS

VICTORIA

KENSINGTON FACILITY

GREATER LONDON

Hyde Park

Richmond
Park

RICHMOND CAMPUS

KENSINGTON FACILITY
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“I picked this particular 
programme because I plan to 
combine my undergraduate 
degree in multimedia 
journalism with fashion 
marketing. It’s been an 
amazing experience. I’m 
fascinated by the way the 
course is being taught and 
how it’s augmented with field 
trips and workshops.”
Assil Rahouli 
Luxury Brand Management student

Richmond is an equal opportunity university
It does not discriminate in admissions, employment or 
access to programmes. The policy of the University is 
that students, applicants and employment candidates 
are considered without regard to race, colour, religion, 
sex, sexual orientation, national or ethnic origin or age. 
The University complies with the Equality Act 2010.

Background information on Richmond
The construction of the main building at the Richmond 
campus began in 1841 and was completed in 1843, 
when it opened as the Wesley Theological Institution. 
Later known as Richmond College, it became part of 
the University of London, whose degrees it awarded 
until 1971. In 1972, it became Richmond College, 
an independent, international, not-for- profit liberal 
arts college. Today the University is known as 
Richmond, The American International University in 
London. Richmond is accredited by the Middle States 
Commission on Higher Education, 3624 Market 
Street, Philadelphia, PA 19104 (267-284-5000).

Richmond is licensed to award Associate of Arts, 
Bachelor of Arts, Bachelor of Science, Master of Arts, 
and Master of Business Administration degrees by the 
Department of Education in the State of Delaware. 
The University is incorporated as a not-for-profit 
educational institution in the State of Delaware, USA, 
and is a recognised 501(c)(3) public educational 
charity under US law. In the UK, Richmond has UK 
Taught Degree Awarding Powers by the Privy Council.

Richmond’s degrees are also designated by the 
Secretary of State for Education of Her Majesty’s 
Government in the United Kingdom The Education 
(Recognised Awards) (Richmond The American 
International University in London) Statutory Order 
2017 (SI 1185) dated 30 November 2017, Statutory 
Order 2016 (SI 1209) dated 12 December 2016 and 
Statutory Order 2006 (SI 3121) dated 23 November 
2006. The University has “Highly Trusted Sponsor” 
status as defined by the United Kingdom UK Visas 
and Immigration Agency.

Richmond has been a voluntary subscriber to the 
QAA since August 2009. The Quality Assurance 

Agency for Higher Education (QAA) conducted an 
Higher Education Review for Alternative Providers 
in December 2017, and Richmond was found to 
have met expectations in all review judgements 
including: the academic standards of the awards the 
University offers, the quality and enhancement of 
student learning opportunities and the publication of 
information about those opportunities. The full reports 
can be consulted at: qaa.ac.uk/reviewing-higher-
education/quality-assurance-reports/Richmond-The-
American-International-University-in-London.

Richmond is independent and not affiliated with other 
institutions including the University of Richmond, nor 
with other American universities throughout the world. 
The information in this publication is correct at the 
time of going to print, however information may be 
subject to change.

This document was prepared before the academic 
period/s to which it relates in order to provide 
applicants with an overview of the academic 
programmes available and contingent support services. 
Changes such as amendments to programme titles, 
programme content and fee information are possible. 
Richmond, The American International University 
in London (RAIUL) reserves the right to modify its 
provision accordingly. This document is for guidance 
only and does not form part of any contract between 
the University, the prospective student or any other 
stakeholder. It is subject to change without notice. 

Richmond, The American International University 
in London (RAIUL), reserves the right to modify its 
provision accordingly. 

Any offer of a study place is made on the basis of the 
current terms and conditions. If you are unclear about 
any of the terms and conditions relating to a RAIUL 
study offer please ask our Admissions Department 
before you confirm your acceptance.

This document is for guidance only and does not 
form part of any contract between the University and 
prospective student. 

It is subject to change without notice. The information 
herein was correct at the date of publication.RICHMOND CAMPUS

VICTORIA

KENSINGTON FACILITY

GREATER LONDON

Hyde Park

Richmond
Park

RICHMOND CAMPUS

KENSINGTON FACILITY
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